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Objective Key

To gain insights of good and bad UX practice from four
competitor websites.

Focus is on the booking process, looking at the following broad 2
user journey:

Hotel information Checkout

Websites reviewed:

i [Green] Good idea

=3¢ RADISSON NOVOTEL

HOTELS
3 [Yellow/brown]

Convention
Booking.com @

airbnb 1@ [Red] Pitfall



Radisson Hotels

Radisson Hotels is a luxury brand and
operates a number of sub brands
internationally.

The homepage is an umbrella to all of
the sub brands, which vary according
to location.

Adventure await
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View observations on the next slide )



Homepage

1.  Options to localize with sensible defaults
to the user’s region: language, contact

number, currency ®i® g owiw w &
©® tefinsarPededy o d O ‘.' ¢ - ’ : » l
2.  Autocomplete search results grouped by - —
place name / hotel name to help avoid R ?AD‘S'S?N 2 o TS () B
confusion 1
v na . A .. - - - . £ B B NCA TRAML TOM AMENCES  DeQTa. el

- ‘ 4
3.  Background slider — visually distracting

when completing search bar, adds
guestionable value

4.  Uppercase menu labels may be harder to

read, especially against photo background Adventure awaits

d S.‘:*‘M" 0
5. Login for existing customers

6.  Search bar with destination, check-in/out,
occupancy and special rates. This carries
through to subsequent pages

London (<] MJun23 12 Jun 23

LOWSE eiuie rtn

Places
London, UK
London, ON, Canada
London Luton Alrport (LTN), Alrport Way, Luton, UK
London Bridge, London, UK L4
London Eye, London, UK

Hotels

Radisson Blu Edwardian Hampshire Hotel, London
London, United Kingdor

-

Radisson Blu Edwardian Mercer Street Hotel, London
London o




Search results page

1. Show map option prominent MM RADISSON —— . . —
e e S samsres © e .-

2. Judicious and deliberate use of colour to VOTILS CHSTIATOMS AAGAON MIWASCS OEALS MACHSON MITTWGS  TRAVEL CXPURINCES  DRMTAL SERVCES
highlight key Ul elements (eg show map,
see rooms button)

Lo, LU (o] o8 S 22 SPAee 2E  ~ 1w 2 s R e e R -

3.  Popular filters listed at top, given long list

4.  Display of independent (TripAdvisor)
rating with each result

5.  Option to view more photos for each -
result (see Photo browser on next slide) FADISION  Cet 10% off now by joiring Radiion Bewsrds for free

Raduson Bl Edwardian Hamgahire Hotel, London u

GOS 90 90 GhS 45556 30 Lo~ 0w

6.  Sort options not sufficiently close to
results list, not sure meaning of default
option ‘Recommended’

Radwa@

vy Lo IO e 1] Mhtwmien Tre Lomden

Lacstion type

7.  Too many filter options in linear list
pushing popular options too far down

Somaemy D=y Sote

o8P 302.60
8.  Use of red to denote selection — given

convention this may be misunderstood as
an exclusion

o hdes Lases A v

9. No clear link to hotel information (the

title is the link, but this is not obvious) Radisson Riu Edwardlan Mercer Streat Motel, London "
, - - . o Laiods

Bedding/pillow selection

0

Breakfast

3]

Breakfast buffet

Car rental

& Cashless Payment v
7




Photo browser

The photo browser is a component linked to
from point 5 in the previous slide.

It appears in a modal window in front of the
current screen.

The browser shows high quality photos from
the property, grouped by location with good
navigation controls.

The same component is also accessible from
other contexts such as the hotel information
page or each room option.

When accessed from room options, only the
images from the given room are shown.

Radisson Blu Edwardian Hampshire Hotel, London (64 photos)

Radisson Blu Edwardian Hampshire Hotel, London -

Standard Room

00

CLOSE

X

Prorreum Room (4)

Frerress Souse Vew
Room (5)

Hud Sete (1)

Orwe Bedroom Suvte (B)

Meootings & Events (15)




|’ 4.  32% savings label is ambiguous

Room selection

1.  Quick filter buttons to reduce list of room
options (eg select by free cancellation,

breakfast included etc) Radsson By Dhwarien O r-.\.-.'l :'\;| 3B v e 2ehas e L b - ARG |
2. Good summary of hotel on left, including e ————— h
contact info, map and link to page i ] i

3.  Clearly presented feature list, with icons

5.  Payon arrival button misleading as this is

a room rate level feature
| . ) : 0] %
6. Too many room options leads to long = ——
scrolling. Additionally, to view standard -
room rates, you need to expand ‘See T ———— - h— -
more rates’ button LANEA, WCHT UL UG et
) ) o ) ) sen el O Prepasd - Mermbers Rosrm Oy e e —— E—
7. No twin room option. This is described in ' g RADSSON
the free text description, rather than as a erLimeni @5 ° e utete
. Y T ep— Seasonal Sale - Book & Join
selectable option and may be overlooked. . o rebtne By
It is only presented as an option later at MAYIAM ', candEn e manin e cep 320,96
- . o Beoirwva o marner Vv Vee bry beuss vy 15 m"::::m jes taxes :QI
checkout (see Checkout 2/2) . tondld™ © tocome s s ) —— incio . .
- SOUTH SAN rate, no extra steps. SELECT >
1)
Prepaid - Room Only GBP 3‘,4«3:52
:'.'::f’m Includes taxes & fees

Noa-refundable

/' Pay with Points SELECT »

Seasonal Sale GBP 377.60
tate detaily per night
L2 Breaktast included
Noa-refundable

/' Pay with Points.

Includes taxes & fees

SELECT >




Checkout (102

Hnor?

M RADISSON
RH tLs

2 Onach o

My booking

Occupancy

2 aduits, | room

Check-in

Wed, 06 Sep 2023 - 3:00 PM

Check-out

Thu, 07 Sep 2023 - 11:00 AM

Superior Room

Flexible - Breakfast included
(\) Room(s) held for 13
min 44 sec

Price summary

FREE CANCELLATION BEFORE
SEPTEMBER 06, 2023, 4PM (MOTEL

L) My Dooking
Average nightly rate*
GBP 393.34 per night

GBP 39334
GBP 393.34

Room 1 cost
Subtotal

@ This sessin wil eapiee in M4 min 18 sec

My reservation

Loy 0 Ao taiter Dasbing -

GBP 7866
GBP 0.00

Estimated taxes
Estimated additio

Total price GBP 472.00

Addit

Bail Ovidme Falet Cuaartond

. woee

Personal information

‘w bwsl e v w. g e

My reservation

Log in for faster booking. ~

Forgot your password?

1

2i* RADISSON
HOTELS

Provision of clear progress bar
throughout checkout

Summary of booking and price
information shown in left
column

A lot of scrolling is required in
order to view the full booking
summary

Given brevity of login form, the
requirement for it to be hidden
by default is questionable



Checkout 2of2)

Preferences

Room 1

This slide highlights checkout options
Foomyoe as the user scrolls the page.

Payment options

l’ 1. Thisis aclip from the room

@ A card number will be requested

+ Add an addtional gusst You will be redirected to a third party web page to complete the payment procedure. preferences panel that appears
poancommen just above payment options.
V' A card number guarantees your room for the arrival date Only at this pOint is it pOSSib|e to

request a twin bed option

Payment types displayed below are merely informative

vsa o R 2 = @D 2. Payment for this room option is
not required at this stage. Whilst
this text implies that, it could be

clearer
Review my booking Chasheln Chosbront v 3.  Review booking and price
Wed, 06 Sep 2023 - 3:00 PM Thu, O7 Sep 2023 - MO0 AM . .
summary repeat the information
in the left columns (previous
slide). This seems redundant and
Add a Voucher code Add s Voucher code - competes for authority.
Price summary A
SEPTEMAER 06, 2023, 4PM (MOTEL TIME)
Room 1 cost GBP 395 354
Subtotal GBP 393,34




Novotel (Accor group) NOVOTEL

Novotel is a mid-tier sub brand of the
Accor group, which operate a number
of hotel chains, from luxury brands
such as Sofitel, to budget
accommodation such as Ibis.

NOVOTEL

Each brand has their own homepage,
but share the same web application, so
the booking experience is identical
from the Search results page onwards.

- -

Find your perfect Family Hotel

Famudy 1evap 18 Quasdly Yevee el pras Lavedy Nl Dread &

- face

View observations on the next slide )



Homepage (1of2)

¢

Clear contrasting colours, static
background image, minimal text, use of
good screen font, make it easy on the eye

Login button combined with Rewards —
this may add incentive for user to log in at
this point

Icons to help distinguish search results by
place name, hotel name or airport

Easily viewable special rates without
interrupting flow of search form

Clearly accessible search bar and login
button that follows convention

Where do you want to travel ?

- dala

Wheve A0 yOu want 13 My

London

London, UK

London, ON, Canada

London Luton Airport (LTN),
Airport Way, Luton, UK

London Bridge, London, UK

London Eye, London, UK

Novotel London Excel

Novotel London Brentford

Find your pe

Parvislrw & ety

face

-

rfect Fami

vy - *h s w

ly Hotel

NOVOTEL



Homepage (2 of2)

¢

Ability to navigate check-in/out calendars
by month or year for easy selection of
dates when booking in the future

Many sites use a single calendar to select
both dates, but this can lead to confusion
or frustration when attempting to change
dates. Here separate calendars for each
date are provided. Each calendar is
visually linked to Check-in or Check-out
controls respectively, thus making it clear
to understand which date is being set,
and making it easy to amend

Check-In

09/06/2023 &)

Check-Out

‘ 09/08/2023

mon tue wed thu

fri

| ooz oy

sat

sun

Check-In Check-Out Rooms & Guests

‘09/08/2023 09/09/2023 ’ 1 Room(s) - 1 Gue

(Sep ) 2023 - v

fri

mon tue wed thu

sat

11 12 13 14 15

18 19 20 21 22

25 26 27 28 29

otel breaks with Novotel are sure to put smiles on every

NOVOTEL



Search results

|b 1.  Editable search bar remains in fixed
position (always visible) at top. This
component carries through all
subsequent pages until room selection

2.  Feedback button — a little in the way, but
a nice touch

3.  Filter options well presented in scrollable
panel on the left

4.  See photos button is prominent with both
icon and text

5.  Provision of rate calendar (see next slide)

6. Hotel information link clearly displayed as
button

|’ 7.  Requirement to press filter button to
update results may lead to confusion

8.  Price guarantee and free cancellation
notices are shown inline with the results
further down page, which means they
could be missed

v/ 9. Clear see map button, though maybe
takes too much space away from filters

NOVOTEL
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Novotel London Blackfriars ****
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9%  Best price guaranteed ! @ Free cancellation
If you find a cheaper price within 24 hours of booking, we'll Book your stay with peace of mind, you can cancel without
give you up to 25% off your stay at participating hotels. charge at most of our hotels.
Find out More -




Room selection @2 NOVOTEL

|b 1. Booking summary ‘Your Stay’ shown in
fixed (always visible) position on right.
This component carries through all
subsequent pages to the checkout, and R [y rovror= | e [T | pram—" 4 amn
becomes the sole information source for
the booking once a room rate is selected Back 12 rEat

2. Provision of filter for popular options such Choose your room
as free cancellation, breakfast and

accessibility Your Stay

3.  Payment terms and breakfast inclusion 1 BOCME 1T SIum LEARCH H . $roe corcetenss osttont matnd  Acsesston o [ wovariy Lompom canany wwane
clearly listed, with text and icons, against 3
each rate

l’ 4.  \Very little room information is given,
despite available space

STaY LOMGER AND ST

| 28
196

. S0 TTN Do 8 Y ler o D Lot Oetds Wi Th e




Room selection .2

Superior Double Room

Besgebe desywr ruruey o) ey s ww o Lo Pre oy Moswrnan copocty
SRS OO WY S5 HO TV g Ngh spend W £ah 2 pepie

Nchues a0 alergy Vee O 3 wort Sedh seanng
area and central bediide control panel. Locuted Detween the  TWiee
&5 and e foce Pz

4th and 35th floor.

Bedding
Double bed(s) x1

Food And Beverage
Food And Beverage Facilities
Coffee/tea making facilities
Fridge

Kettle

Bathroom
Bathroom Facilities
Flexible showerhead
Bathroom products
Full-length mirror
Mirror

Fixed showerhead

Hair dryer in bathroom

Media And Technology
Internet Facilities

High speed internet

21mezzon

Service And Equipment
Comfort Features

Halr dryer

Ironing board and flat-iron

ron

Blackout Facilities

Double Glazing

Blackout curtain
Accessibility And Security
Audible smoke alarms in rooms
Emergency info in rooms
Keycard-operated door locks
Smoke alarm in room

Safe deposit box in room
Security Peephole

Working Area

Business Desk

Adjustable desk lamp

Electric Facilities
220/240VAC

Room Services

NOVOTEL

On selecting ‘See the room details’ link on
previous screen, a modal window is
displayed. This feel like an awkward
component to show full room details.

It contains far more information than can
easily fit on the screen, forcing the user to
scroll.

Its width is set unnecessarily narrow,
preventing it from making better use of
the desktop screen.

The navigation controls do not appear
optimised for purpose compared to other
sites. The whole component echoes of
laziness in design and implementation.



Room options

¢ .
e o

Button to ‘Skip this step’ clearly visible,
without need for scrolling

Provision of room upgrade options a may
be a nice touch, though this appears to be
predominantly a sales-led feature, as the
user has already seen these options

AI' Stay Loyalty prograrmere  Deals

Choose options

Fin pins v

Ourpatrers Bockande Activites Nome |

Your Stay
MOVOTIL LONDEN CAMARY WhARY
-
vocm o.M
TOTAL fees ot tames inchucind £1.033.00

Upgrade your room & enjoy more benefits

7%

|

Executive Room
& maximum : 2 adults

See detads

Studio Suite
& maximum : 2 adults

See detads

+£50.75

ADD

+£89.50

NOVOTEL



|6 1.  Clean layout, reflective of whole site

Checkout NOVOTEL

2.  Clear prompt for existing members to
login without interrupting flow

’\'l Nay L Op iy (# Ot wY e Cwus N Py e Ltvted Mose l.lo'":]

l. 3. Despite having region set, Country and -
phone codes defaults to the United States
. NTVATEL LONDON CARARNY Wram
Complete your booking s 0
F e morved w0 em ok & v regured o ach & 300 P Chech ot 1200 PN
wa.’ ™ Septermter A ] ¢ acre—te
Absady Nave 4 scoount’ L .
eoow (e
tow rere TOTAL esn and s cieded 994 0C
Country or region *
[ United States v @ ] PR
State *
v

o airy

Phone number *
Country code Local number

+1 v O s




Booking.com Booking.com

Booking.com is a popular international
travel agency.

This review focuses on their hotel side,
which is used popularly in the United
Kingdom.

The site provides a booking platform
for a wide variety of independent and
smaller hotel chains.

Find your next sta

»Arch deals ) Oteis aNng much n

foey Whare o v poing? Chav b Cute

Tk ot Dade o T o G o 1 o m

2 L L

S

Tobe your knges! vecalion yet Fly vy 10 youur draam st aien

Browse progertes oMering org term Gt mapred « compare and book Mghts with

Terbnity - ,—

Y, ey M reduted Moty redes

View observations on the next slide )



1

0

Homepage

1.  Clean layout, prominently displayed
search component with disciplined use of
accent colour

2. Static promotional components make for
easier reading (option to swipe
promotions instead of auto-slide)

3.  Handy date flexibility control (though
unsure how well it might be understood
by users)

4.  Fiddly and unclear check-in/out control:
calendar widget only revealed on tabbing
to control; unclear which date is in focus;
range selection highlight not sufficiently
visible

F?j Thu, Sep 7 — Check-out Date ,f-\;. 2 adults - O children - 1 room v
alendar I'm flexible
< August 2023 September 2023 >
Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su

! 1 2 3 4 5 6 1 2 3

Find

» 1
arch dea

your next stay

NOteis, homes, af

n

Chav b Ot

Booking.com

0o

R JUN P - -

e b =t Dote 7 60 G aaren 1 o

" Dl N wnh

s o

7 8 9 10 N 122 13 9 10
=1
B
W 15 18 177 18 19 20 N 122 13 1 15 16 17
21 22 23 24 25 26 27 18 19 20 21 22 23 24
2 29 30 A 25 26 27 28 29 30
Exact dates + 1day + 2days + 3days

Tohe your nges! vacalion yelt
Browse progeries oMerrg org term

Vi, ey o reduced Moty reles

-

Fly vy 10 yourr Graam st aian
Get mapred - compare and book Mghts with

Terlnity - L

Toare b b Migpds




¢

Results

Sort order control clearly highlighted,
with clear description of sort

Customer ratings clearly designed via
inverted colour label

Popular filters (eg breakfast, cancellation
policy etc) shown near top

Selected hotel link opens hotel page in
new window. Disciplined use of this
behaviour may work well, such as here
where the source page is used for
comparison with the target page

Unable to see more photos of hotel from
this page

Fier by

5 e v

owr - renmy

Tha, Sep M

Lendon: 4, 504 properties found

vy

« T st O cidren - Y oo

Booking.com

0o

LI YO prepery _

Camvwvstnninr funsd arud 00 Lavatin iy T 07 i Gmvwrsndelanw & ‘rarv) Loa s e -

Earls Court Weast Serviced Apartments

3 - ¢ J Ml L. . N PYaiw .. 1 =o' = e
Your Bodgen par raght) ';' ' ] Dy Astess

D 5o your own budgen ==X
7.  Clear layout consistent with convention: - . -
. ac 2 Lmal L v bpo e~
search bar on top, map near top, filters M-~ R

on left, results on right - | ) 0 oue

Tty 29 o1 heyq prme o= i 0%

ww g Ut m

Comdurl B 0

6. Noindependent reviews

ME London by Melia
Eateteter ettt Santet SREMSA NS O6 ulise bumemmy
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Hotel information / Room selection (1of2) Booking.com

1. Hotel information groups under tabs near
top for easy navigation

2.  Good use of colour and space to help
break down information (eg good use of
accent colour for the search panel)

0o

3.  Creative layout for photo grid.

4.  Photo browser includes reviews and
categorized ratings. ST—— ———— s — s ot Bt At e e, L P
. _ e S—— : |
5.  Location breadcrumb adds questionable =
. . 6 ‘
value on information heavy page Search
) o _ P E— Earls Court West Serviced Apartments
6. Tabbed information is displayed vertically O Lorden © ionsiagiun end Chaiass, Lontin, SWS S5, Griied Sagten
down page, rather than using paging, o_'.“. (st ebans o 0t - Wrom Pag - Sibrmry A com
creating long scrolling. ‘See availability’ AN Trrnare Ssa——— 3
button needlessly repeated throughout . :, pl
B | )
s Thr iy Sedte O ‘4 ' \7'- i ’
»
R = g | . ©
o B = - '
'
< ‘ >

4.0 "Je. 10

L e
. I
—

‘;-(51_

Fl 011 o1 )




1

Concise table showing all rooms —
minimal scrolling required compared
other sites

Clearly labelled payment and cancellation
policies

Search bar repeated in addition to search
panel adding unnecessary complexity

Too much detailed information, confusing
promotions in tabular format makes for
text heavy reading (same information is
shown in room details modal)

Room details modal

Hotel information / Room selection of2)

Availability

b "8 "R ™ S

3 ss O ehiren

Faes by

Sra0cn AW ety

Booking.com

e Price Mtk
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|. 1.  Visual steps for booking process

Checkout (10f2) Booking.com

2.  Brief summary of hotel, including photo,
ratings and key features —an

encouragement for user to proceed to © v tereiten © v v 3) P g
completion
Your book g cetady ) ) — e
_ . _ _ mama —— - Earts Count West Serviced Apartments
|’ 3. Whilst booking summary is clear there is Yoo Sep?, 2003  The Sep 34, 2623 i—- Krengion ond Chuioen, Londun, IV DU, (vhed gt
no consistency across pages in its v B ’ ‘
presentation Tt g o shay @ e
— P
T e )
¥ roam for 7 aduite Goed e bnaw.
e oS R e
Vs (e ey I I it A
epen
eyl prne 38y % w
lelomey e mnaa
Ermter your details
PR, Awval Brw w1 Pe® waselrh
Total £1,202.66 e
e L oo B) ~e
Price nd e N ¢ Lant Spme ©
L st 100 44w e ot e




Checkout (202

Small Studio Apartment

) Non-refundable (%)
@ Flexible to reschedule if plans change

6  No smoking

£} Entire studio ['6 161 feet* 'a Private Bathroom () Flat-screen TV ﬂ Coffee machine

Guests: 2 v

Full Guest Name
First name, Last name
Add to your stay

I'm interested in booking a flight

Skip the stress of searching - we'll add flight options (provided by Booking.com) to your
destination in your booking confirmation.

Want to book a taxi or shuttle ride in advance?

Avold surprises - get from the airport to your accommodations without any hassle. We'll add
taxi options 1o your booking confirmation.

I'm interested in renting a car
Make the most of your trip ~ check out car rental options in your booking confirmation.

Special requests

Special requests can't be guaranteed, but the property will do its best to meet your needs. You can always

make a special req: after your booki

Please write your requests in English. (cotional)

Ve avsival $ima

Additional options such as airport shuttle,
care rental etc offered for review by email
later, but do not interrupt the flow

Free text field for special requests, allow
capture of any request

Unnecessarily repeated information. As
with other pages, a strong handed
approach to sales makes for a busy page

Booking.com



Airbnb &

airbnb

Airbnb is a wildcard addition to this
benchmarking.

9\ arbnb R Aoy mqes o Artre o o @ a n

It is not a traditional hotel booking
website, but rather a marketplace for
smaller independent holiday and short
term letting.

Rather than a traditional travel agency
or hotel chain, Airbnb is a technology-
led start-up, and is regarded as a
disruptor.

2oastita €2.222 ot C1.046 1 C202 ot

I3 Artad, Ve Povey Tovws Movey X Miadees overy Al vty Gotady  Dedoadnre 0 100 £ AP Suppont b o A

View observations on the next slide )



Airbnb a@b

|b 1.  Clean, minimalist (removal of all but
‘ essential links), app-style layout (fixed
9\ airbnb Avywhere  Any wask o mapurone @ = ) header, footer)

2. Quirky icon bar to tag different tastes and
experiences

3.  Card style approach to promoting
properties, not distracting but immersing,
elegant thumbnail image browser

4. Dedicated modal window for filters, with
clean bold layout, and disciplined options

v 5. Attop, search bar, localisation and user
login, common with convention

Property type
£2005 s £2.222 v 1046 100 02 ot
®
'F-" Houe
o -
‘v v
1 Amenities
Essentials
‘ —
c ) At e Foe Tt Mawad UK Madees Sevry AT Cavgany Sotals Deiralinims 9 EAgien 00 £ COF  Suppart B reeurcm &




Homepage (20 3)

On selection, the search bar jumps
location on screen, changes size and adds
form fields

No search bar defaults, state is not
remembered when clicking back to home
screen

&

airbnb

arbnb S s proreor: e

Arace Crmet -

e ? Ty tegon

b . ‘& * hu-.tl "0 w o

Vadvadas Most N\ - Al bt et Faal
MM -AA M 2% Sexnt
L2008 1ot " - a [EE] s otw

rwan! Ao

o I

O ICTI A0, G - Pivady - Terms - Sawap - LK Mades Svry At © D 00 € P Suppornt B e A
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Homepage 30f3)

|. 1.  Provision of longer-term stay control with
visual selector

2.  Flexible date control easy to use

l’ 3.  Meaning of control misleading — title asks
‘When’s your trip?” but control adjusts
length of stay

Dates

When
1Jul-1Nov

When's your trip?

4

months

Starting on 1 July - Ediit

Add guests

Whaere

B

June
202

B

July

2023

When
Any week

How long would you like to stay?

Weekend @ Month

When do you want to go?
August September

2023 2023

Add guests

B

October
2023

&

airbnb



Results

¢

Consistency carried through to results —
same card layout from homepage used to
display results

Full map view included next to search
results

Pleasing guestbook style customer
reviews for top rated hosts

Confusing relationship between filters
and icon bar, its not obvious the
difference between “Your search’, if any
tags are applied, or that filters are applied

@ LUivesin London, United Kingdom

1am in my 60's, work from home, interested in
gardening, cycing, swimming, walking and
) 90ing to the

What guests are saying
about Bella

*_Bolla and Anthony were very
welcoming and friendiy They did not

&

airbnb
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Hotel information / Room details

o\ arbnb Yot your seanch o Artre ponst vt © p-3 0
Spacious twin bedroom with private bathroom in W3
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Room in a bed and breakfast hosted by Bella @
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Note: Airbnb has a one-to-one relationship
between property and room, so there are no
room options. This is designed to appeal to
properties which offer individual rooms and
deter hotel chains, so may not be a suitable
model for a typical hotel website.

1. Minimalist page layout, very little text and
initial focus on high quality photos

2. Fixed scroll position booking form, always
visible

£91 night

CHECK-IN
07/09/2023

GUESTS
2 guests

Reserve

You won't be charged yet

£91x 7 nights
Cleaning fee

Airbnb service fee

Total

* 4.90- 122 reviews

CHECKOUT
14/09/2023

£640
£25

£113

£778




Checkout

lb 1.

As with other pages, a light minimalistic
feel, showing only relevant information
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Request to book

Thin n a rave find
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Highlights

A summary of some of the most salient observations to help benchmark any future design

1& Distinctive good ideas

Minimalist design (Airbnb, Novotel)

Card / grid layout of hotel ideas to
complement primary search feature (AirBnb)

Map view of results shown inline by default
(Airbnb)

Clearly presented filter options, limiting
choice if linear list, with most popular at top
(Novotel)

Good quality photo browser in hotel / room
information

Limit use of colour, using accent colour to
highlight key components (Radisson,
Booking.com)

Provision of progress bar / steps in booking
process

Consistent use of components across screen,
single source of information

Use of a prominent search bar on homepage,
allowing selection of:
destination, check-in/out, occupancy

For consistency, the Ul component carries
through later steps.

Results page journey: some sites sideline the
hotel information page in favour of direct links
to room booking. This seems to follow the
business model. For example, hotel chains
with similar features across all hotels may
prefer to link results directly to rooms
(Radisson). Others (Booking.com) where each
hotel offers a unique experience, links to the
hotel first.

I@ Pitfalls to be aware of

Moving images (eg carousels) especially
when near to areas of focus for the user,
such as the Search bar.

Fiddly or confusing check-in/out date
selection component (eg use of same
calendar for selecting both)

Multiple sources of truth shown on same
page (eg booking summary shown in two
separate components)

Long scrolling hotel information page
where navigation scrolls out of view
(Booking.com) or choosing room options
(Novotel)

Information overload, unnecessary
repetition of form elements or messages
(Booking.com)



